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Brave are the few 
who truly open  
their hearts to the  
otherness of others
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and become 
stronger for it.
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Burnaby was built 
not just on the  
acceptance of our 
differences,
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but the  
celebration 
of them
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Differences = Diversity
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and we have that in spades.
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Opening minds,
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opening doors,
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and open for 
business.
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Diversity means 
activity.
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Diversity means 
never being 
bored.
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From  
riverfront,
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marine front,
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and  
lakefront.
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To storefront,
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front desk
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and front + 
centre.
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FRONT OF THE LINE:
The province’s largest 
shopping mall.
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The country’s top ranked  
comprehensive university.
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And one of the continent’s  
highest ratios of dedicated parkland.
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Concerts in 
the park
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Holidays with 
a spark
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Blues and Roots 
after dark.
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AND WHILE WE TOOK CARE OF 
OUR COMMUNITY ROOTS,

we branched out to become a flourishing 
travel destination, replete with world class 
accommodation and conference space.
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Maybe it’s  
our amazing 

quality of life,
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perhaps our 
access to  

other centres,
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or maybe it’s our 
technology institute 

of aspiring minds,
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but Burnaby has 
become an industry 

magnet including a 
roster of tech 

companies powering 
us into the future.
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 We not only 
“See the Beauty 
 in Everything”,
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We make it  
a part of our 
very fabric.
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ALL YOU 
NEED  
IS TO  
B.
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B 
ACTIVE
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B 
ENTERPRISING
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B 
ADVENTUROUS
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Diverse ideas
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Diverse cultures
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Diverse experiences
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Diverse City
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Diverse City
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Explore

Diverse City



TOURISM BURNABY 42BRAND STORY

Tourism



Have a logo application 
you’re still not sure about? 
We’re here to help.
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Ravina Sidhu 

T  604.419.0377 

E  rsidhu@tourismburnaby.com
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