


Brave are the few
who truly open
their hearts to the
otherness of others



~‘and become
stronger for It.
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Burnaby was built
not just on the
acceptance of our

differences,

-



/but t
celebratic
Of the




Differences = Diversity
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Diversity mean
activity.
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The province’'s largest

shopping mall.
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The country's top ranked

comprehensive university.
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And one of the continent's

highest ratios of dedicated parkland.




/ Concerts in
the park
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/AND WHILE WE TOOK CARE OF
OUR COMMUNITY ROOTS,

we branched out to become a flourishing

travel destination, replete with world class
accommodation and conference space.
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Diverse 1deas




Diverse cultures
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Diverse City



. Burnaby
Diverse City



Explore
Burnaby
Diverse City



. Tourism
Burnaby
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